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UFOOD RESTAURANT GROUP REDUCES  
SODIUM CONTENT OF MENU ITEMS 

Boston, Mass., November 7, 2011  - UFood Restaurant Group, Inc. (OTCBB: UFFC) announced 
that the company has reduced sodium by 20 percent in all of its breaded chicken menu items as part 
of the company’s core focus on continuing to offer customers at its urban, airport, hospital and 
military base locations food that is nutritionally sound and great tasting.  These menu items include 
the Crispy Chicken Chopped Cobb Salad, Chicken Parmigiana Wrap and the kids’ Oven Crisped 
Chicken Fingers Meal. All of UFood’s breaded chicken items are baked, not fried. 

For more than a decade, restaurant companies have been exploring ways to reduce the sodium 
content in food.  However, a report by Technomic indicates many restaurant prepared meals have 
more sodium than ever.   

“As a restaurant company that is committed to nutrition, sodium is one of many things that we focus 
on,” said UFood CEO George Naddaff.  “Our new breaded chicken products offer consumers great 
taste and reduced sodium levels, both of which are important to our brand. We will continue to 
innovate and update our menu items as we develop new products that deliver on both our nutrition 
and flavor requirements.” 

The National Salt Reduction Initiative (NSRI), is an unprecedented public-private partnership 
developed to guide salt reductions in 62 categories of packaged food and 25 categories of restaurant 
food. The NSRI reports the United Kingdom has reduced sodium levels by 40 percent or more in 
some products. Canada, Australia, Finland, France, Ireland, and New Zealand have also launched 
initiatives to help reduce the salt in food.  

"UFood fully supports NSRI's vision and initiative," continued Mr. Naddaff.  "Sodium reduction is 
just one of UFood’s many initiatives to bring consumers food that is great tasting and nutritionally 
sound.  These two principles combined with our proactive attitude in creating healthier convenient 
food choices for consumers are factors that have allowed us to expand into channels like hospitals 
and military bases,” concluded Mr. Naddaff.   

UFood is featured on HealthyDiningFinder.com, a site that is dedicated to listing healthy menu 
options on the go, which provides information on UFood’s menu, nutritional details and locations. 
Additionally, UFood is a supporter of HealthCorps®, a proactive health movement co-founded by 
heart surgeon Dr. Mehmet Oz and his wife Lisa, which is fighting obesity by getting American 
students and communities across the country to take charge of their health.  

-MORE- 



About UFood Restaurant Group, Inc. 
Headquartered in Boston, Mass., UFood Restaurant Group, Inc. is a franchisor and operator of 
fast-casual food service restaurants. UFood Grill offers a healthy lifestyle alternative to consumers 
in the fast-casual restaurant space and is positioned to become a leading player in the “better-for-
you” quick-serve restaurant category. The Company is led by franchise innovator George Naddaff, 
who founded Boston Market and led the franchising of several companies including Sylvan 
Learning Center and VR Business Brokers. Mr. Naddaff has assembled a veteran management 
team with a successful record in the franchise market. UFood is currently launching a growth plan 
to franchise nationwide. To learn more, visit www.ufoodgrill.com.   

Forward-Looking Statements 
This press release contains forward-looking statements within the meaning of the Private 
Securities Litigation Reform Act of 1995 involving known and unknown risks, delays, and 
uncertainties that may cause our actual results or performance to differ materially from those 
expressed or implied by these forward-looking statements. These risks, delays, and uncertainties 
include, but are not limited to: risks associated with the uncertainty of future financial results, our 
reliance on our sole supplier, the limited diversification of our product offerings, additional 
financing requirements, development of new products, government approval processes, the impact 
of competitive products or pricing, technological changes, the effect of economic conditions and 
other uncertainties detailed in the Company’s filings with the Securities and Exchange 
Commission. The Company undertakes no obligation to update any forward-looking statements. 
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